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New Items
Concessions

2013

NAC Convention
New Orleans,  LA

Costs referenced do not include Distributor Markup.  All pricing is at the sole discretion of the Concessionaire.



Minis Momentum continues with Kit Kat Minis
First Delivery May 3rd, 2013 

Kit Kat Minis will receive strong advertising supportThe KIT KAT brand is ranked #5 overall and is the fastest 
growing chocolate in the U.S. over the last 3 years

Source: Nielsen 
FDMCxWM 3 yr  CAGR - Mar24.12
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FDMxC:  WE 3/24/2012

 KIT KAT parent brand advertising will 
provide halo effect for KIT KAT Minis

 KIT KAT Minis dedicated advertising starts in 
July 2013

- 89% KIT KAT target consumers will see 
a Core KIT KAT TV Ad an average of 
33.8 times creating over 2.1 Billion TV 
impressions 

- 85% KIT KAT Minis target consumers 
will see a KIT KAT Minis TV Ad an 
average of 16.7 times creating over 1 
Billion TV impressions
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HTM Chocolate* – Dol Sales % Change
FDMxC: 52 WE 3/24/2012

CHOC HTM

$1.4B

17.5%

CHOC without HTM

$6.8B

82.5%

HTM Share of Chocolate
FDMxC: 52 WE 3/24/2012

+9.4%

Source: Nielsen FDMxC
HTM Chocolate includes Reese’s Pieces

+7.0%

Hand-to-Mouth (HTM) is a large and growing segment with Hershey’s 
innovation driving the growthKit Kat Minis will use Social Media to drive awareness

 KIT KAT parent brand will have a dedicated facebook page to 
communicate with the target consumers. 

 KIT KAT Minis will leverage KIT KAT parent brand’s facebook page to 
create excitement around KIT KAT Minis launch and generate 
awareness. 

http://www.hersheys.com/products/details/kitkat/index.asp?name=KIT KAT Milk Chocolate
http://www.hersheys.com/products/details/kitkat/index.asp?name=KIT KAT Milk Chocolate
https://hersheygraphics.com/hershey_main.jsp?page=MULTI_IMAGE&action=search&search_type=DEFINED&search_value=NameValue&field_name=lower(long_description)&field_value=reese
https://hersheygraphics.com/hershey_main.jsp?page=MULTI_IMAGE&action=search&search_type=DEFINED&search_value=NameValue&field_name=lower(long_description)&field_value=reese


Kit Kat Mini King Size, 1st Delivery: 5/3/13

34000-13851
Kit Kat Mini KS, 2.2 oz./12 Ct.
4.00”HX6.00”WX5.00”D (Unit)
Sch. 3 Unit Cost: $.99
5.738”HX3.717”WX10.445”D (Box)
Sch. 3 Box Cost: $11.88

Suggested Price: $3.50-$4.00, 2 for $6.00
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BROOKSIDE Chocolate 3oz Pouch, 1st delivery: 8/30/13

Dark Chocolate Acai with Blueberry, 3.0 oz/10ct
68437-91127 Dark Chocolate ACAI with Blueberry
5.25”H x 5.25”W x 1”D (Unit)
Sch. 3 Unit Cost:  $1.43
5.25”H x 5.0”W x 10.75”D (Case)
Sch. 3 Case Cost: $14.30

*Graphics subject to change

Dark Chocolate Pomegranate, 3.0 oz/10ct
68437-91126 Dark Chocolate POMEGRANATE
5.25”H x 5.25”W x 1”D (Unit)
Sch. 3   Unit Cost:  $1.43
5.25”H x 5.0”W x 10.75”D (Case)
Sch. 3 Case Cost: $14.30

Suggested Price: $5.50-$6.00, 2 for $10.00



State Fair Mini-Donuts



From American Licorice, Makers of Best-
Selling SOUR PUNCH,

Introducing… 

PUNCHIES®!



2oz. Count Good
5oz. Hanging Bag

COMING SOON!

14oz. Laydown Bag

3.5oz. Theater Box
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Consumers Purchase Intent
• 71% of Sour Chewy Consumers would choose Skittles Sour®

• 81% of Sour Chewy Consumers would choose PUNCHIES
®

Candy Enthusiasts are always looking for new candies
• Majority of IHUT participants agreed PUNCHIES

®
are Somewhat or Extremely 

Different.

• PUNCHIES
®

balanced fruit flavor was rated higher than Skittles Sour®

Consumer IHUT for Skittles Sour® & PUNCHIES ®

• 23% of Sour Chewy Consumers feel Skittles Sour ® is too hard 

• Consumers across the board agree PUNCHIES
®

points of difference are its                   
soft shell and chewy center.

• 27% of Sour Chewy Consumers feel Skittles Sour ® has too much coating

• PUNCHIES
®

texture and chew are rated as “just right” and seen as a notable 
difference compared to other sour candies they consume.

Source:  SAGE Projections, PUNCHIES™ In Home Usage Tests  and Focus Groups June, 
2011 and September, 2011.  Synovate Ltd., In Home Usage Test, December 2011.

Consumer Test Results



• Personality
– Consumers characterized the PUNCHIES® characters as being 

wacky, silly, highly energetic, risk takers, mischievous, but good at 
heart.

• Advertising
– Consumers agreed TV advertising is the best way to reach them.

– Many felt the PUN-CHI™ characters were memorable to the brand 
and expected to see them in the advertising.

– Product attributes: sour, chewy, soft shell should be 
communicated.

• Packaging
– Consumers felt the PUN-CHI™ characters were memorable and 

should definitely be on the packaging.

– Product attributes: sour, chewy, soft shell should be 
communicated on packaging.

Source:  SAGE Projections, PUNCHIES™ In Home Usage Tests and Focus Groups 
June, 2011 and September, 2011.  

Consumer Test Results



PUNCHIES® Advertising
• Bulls-eye targeting 10-15 yrs.
• National TV: Nick, Cartoon Network, etc.
• Complimentary on-line support
• Retail Promotion/In-store displays

PUNCHIES® Consumer Outreach
• Targeting 10-15+ yrs.
• Consumer sampling 
• Consumer engagement, on-line game
• Consumer promotion – Back to School 

Media Support

2013-2014* MEDIA SUPPORT Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct

Punchies TV

Consumer Events  &  Mobile Promos

Sour Punch On-Line Advertising

Sour Punch & Punchies In-Game Ads

Sour Punch Hispanic Advertising

Sour Punch Social Media & Facebook 
Advertising

*Media plan subject to change





Nationally Distributed



Meet Our Line Up



Contact Us Today

Eric Girard
Vice President of Sales & Marketing

608-334-1880 
ericg@vanholtenpickles.com

Van Holten’s
703 West Madison Street
Waterloo, WI 53594
Office Phone: 920-478-2144

Stef Espiritu 
Director Of Business Development - East 
610-662-3295
stef@vanholtenpickles.com

Gary Osborne 
Regional Sales Manager – South
972-768-8870
garyo@vanholtenpickles.com

Bob Molitor
Regional Sales Manager - West
360-904-5572
BobM@vanholtenpickles.com

mailto:ericg@vanholtenpickles.com


Business Russia

















SCHUSTER PRODUCTS
6251 W. Forest Home Avenue, Milwaukee, Wisconsin 53220
TEL: (414) 238-6262  FAX: (414) 543-5588  TOLL FREE: (888) 254-8948 

SOUR FACE TWISTERS 

SCHUSTER PRODUCTS
10555 West Parnell Avenue, Suite 1, Hales Corners, Wisconsin 53130
TEL: (414) 858-9282  FAX: (414) 858-9285  TOLL FREE: (888) 254-8948 



SCHUSTER PRODUCTS
6251 W. Forest Home Avenue, Milwaukee, Wisconsin 53220
TEL: (414) 238-6262  FAX: (414) 543-5588  TOLL FREE: (888) 254-8948 

SCHUSTER PRODUCTS
10555 West Parnell Avenue, Suite 1, Hales Corners, Wisconsin 53130
TEL: (414) 858-9282  FAX: (414) 858-9285  TOLL FREE: (888) 254-8948 

FEATURES
• CANDY IS THE THIRD LARGEST FOOD CATEGORY

• ANNUAL CANDY RETAIL SALES ARE OVER $30 BILLION PER 
YEAR. 

• SOUR CANDY CONTINUES TO BE A STRONG CANDY 
SUBCATEGORY. 

• SOUR FACE TWISTERS IS AN EXCELLENT VALUE AT A PRICE 
POINT OF $1.50-1.95 WITH A STRONG PROFIT MARGIN

• CANDY IS THE ULTIMATE IMPULSE PURCHASE

• CANDY IS AN AFFORDABLE “TREAT” IN TODAY’S SLUGGISH 
ECONOMY



SCHUSTER PRODUCTS
6251 W. Forest Home Avenue, Milwaukee, Wisconsin 53220
TEL: (414) 238-6262  FAX: (414) 543-5588  TOLL FREE: (888) 254-8948 

COUNTERTOP DISPLAY 
WITH AND WITHOUT  

CHEWING GUM

• EITHER 160 or 168 UNITS PER 
DISPLAY IN EITHER SOUR 
POWDER, SOUR BUBBLE GUM 
OR SOUR TAFFY 

• EACH ITEM HAS LARGE VISUAL 
IMPACT WITH A LENGTH 
BETWEEN 2 AND 3 FEET

• BRIGHT IMPACTFUL GRAPHICS 
ATTRACT KIDS AND 
ADOLESCENTS TO PURCHASE





Introducing…BeVzoom 

• New product launched in 2013

• Revenue generating opportunities

• Walking billboard- beverage carrier with 
advertising and coupons/promotions



Video

• Play Video



Marketing Opportunities

• Concessionaires/Sports Teams/Event 
Producers/ Corporate Sponsors 

• BeVzoom is completely customizable

– Sports Teams: football, baseball, soccer, hockey

• Team schedules

• Special events

• Player highlights



Superior Product Benefits

• Lightweight, durable, minerally enhanced 
synthetic

• Flat- easy to store and ship

• One hand carry, stability, safety, increases 
purchases

• Waterproof/Weatherproof

• Biodegradable

• Recyclable



BeVzoom 

• For more information & pricing contact:

– Kathy Parker

– Juliet Mazza

• Visit our booth at Booth #316

www.bevzoom.com

877/471-0008

http://www.bevzoom.com/


Original Gourmet Food 
Company



Royal Corporation



Vantiv | Merchant 
Services

Introduction

© Copyright 2013 Vantiv, LLC. All rights reserved.
Vantiv, the Vantiv logo, and all other Vantiv product or service names and logos are registered trademarks or trademarks of Vantiv, LLC in the USA and other countries.
®indicates USA registration.





SHAKE N’ SHARE
Popcorn bucket lids

Paper or Plastic
Single SKU fits both style

170 ounce International Paper or Solo buckets
(IP SFR-170)

190 or 170 ounce Berry Plastics tubs
(t811190 &  t811166)



Season it
Shake it
Share it

Take it
Including or offering lids with your buckets
means less mess for you, and more
convenience for your customers. Giving
customers the ability to take home their
snack will give them something unique to
come back for!



Check us out on Facebook!

• Play Video



New version 

Molded to your business

• Attach Kernel Seasoning’s small shakers

• Attach Cinema Scene Premium Figurines

• Insert disc advertisement aid or coupon



Thank you please visit us at 

Booth 713

• BPA FREE

• RECYCLED PLASTIC

• MADE IN USA

Enhance customer’s experience
Increase your profits!



COMING SOON …



OLD VS. NEW







• Automatic Dispense start/stop (no push needed)

• UL and ULS(NSF 4) listed

• Stream flow control (adjust faster/slower disp. rate)

• Portion control (preset oil amount by disp. time)

• Portable - no drilling required

• Fits front or rear counter

• Heated steam pan holds 19lb. or 35lb. BIB

• LED lighted sign

• ADA push button

• Heat mode and dispense mode controls

• Fast & Easy Clean Up!





Andrew Cretors
President

Shelly J. Olesen
VP Sales & Marketing

Jeff Jones
Market Manager

Paul Tomasello
Market Manager



ANOTHER Industry First 

Counter Model Hot Air Popper

•Reduce Food Costs with a 
Healthy Alternative

•Alternative to Larger, Pricier        
Production Equipment.

•12oz Capacity – Batch Popper

•Replace Smaller, Cheap (Plastic) 
Home Hot Air Machines.

•Digital Temperature Control

•Cretors Patented Design

New



Install Poppi on Your 
Table and Watch the 

Crowds Grow!!



Cretors              Nacho WarmersNew

Nacho Alto

Nacho Paqueño

• Nacho Alto Saves 
Counter Space with 
Vertical Design.

• Recirculating 
Cornditioner System 
Keeps Product Warm 
& Fresh

• Adjustable Shelves

• Nacho Paqueño
Provides Smaller, 
Affordable Product 
Staging.

• Heat Pad to Keep 
Product Warm

• Adjustable Shelves



Cretors Continues to Innovate 

and Accommodate

Self Serve Warmer

HD36 Grill & Bun Warmer

New

New



More Information?

Visit Cretors Booth 701

THANK YOU!



Proctor Companies



Information contained within this presentation is considered proprietary and confidential by Allure Global Solutions, Inc. © 2012

New Product Demonstration for:

Information contained within this presentation is considered proprietary and confidential by Allure Global Solutions, Inc. ©2013



Information contained within this presentation is considered proprietary and confidential by Allure Global Solutions, Inc. © 2012

Company Overview

Allure Global is a retail enterprise software development company that provides 
enterprise Digital Signage (DS), enterprise Point-Of-Sale (POS) software, as well as 
Consumer Engagement Strategies (CES) and solutions. 

Our mission-critical solutions impact guest experiences & customer purchasing behaviors, 
accelerate retail revenues, and achieve client business objectives through proven analytics 
and consumer engagement strategies. 

Our solutions are deployed for more than 80 clients , representing over 2,000 installations 
on over 20,000 devices located in five countries.  

Our solutions are deployed in theatre circuits, theme parks, stadiums, arenas, restaurants, 
airports and cultural attractions.

Information contained within this presentation is considered proprietary and confidential by Allure Global Solutions, Inc. © 2013



Information contained within this presentation is considered proprietary and confidential by Allure Global Solutions, Inc. © 2012

Transparent Digital Merchandiser

Information contained within this presentation is considered proprietary and confidential by Allure Global Solutions, Inc. © 2013

New innovative technology that allows 
retailer to uniquely promote products. 

Transparent “see-through” monitor 
integrates product and animated visual 
marketing at Point-Of-Display.

Engaging and entertaining presentations 
can drive guest mindshare at the critical 
Point-Of-Decision.

Web enabled solution that allows retailer 
to remotely manage content (i.e. day-part 
messaging, event-based messaging).

Coca-Cola Digital Transparent Cooler



Information contained within this presentation is considered proprietary and confidential by Allure Global Solutions, Inc. © 2012

Allure Global Solutions, Inc.
400 Embassy Row, Suite 200

Atlanta, GA 30328
www.allureglobal.com

Information contained within this presentation is considered proprietary and confidential by Allure Global Solutions, Inc. © 2013

Thank You!



Thank You!

30 Great Ideas in 
90 Minutes 

to start shortly!


